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Profit and the six P’s - introduction

The book is about helping out those that need to advertise and market – not just for students of advertising and marketing, but also for businesspeople – SME owners, managers and advertising, marketing people in general (would that not mean all of us?).

It is not a textbook full of theory but a guide to assist in developing wise advertising and marketing decisions (helping us to be better at selling/making good decisions/making money).

It covers the appropriate theory, with business examples – giving lists, plans and cost estimates – so the user is capable of understanding the advertising and marketing industry and start to develop an understanding of what might be the best, most cost effective strategy, solution (to help build the business/or your career/future present value).

The text covers the P’s, IMC, the media, production and creative – but it is most important to give relevant detail – so the website provides the user with the ability to develop costed examples to help illustrate the advertising and marketing decision making process – from business cards to brochures, print and broadcast production and media choices (like all successes within the digital age – this resource centre is in a process of continual development – mainly due to your participation and assistance - thanks).

examples

The user may want to develop their television commercial – how much does it cost – the website provides the opportunity to cost their desired solution – based on the parameters selected – digital, video, film, actors rates, studio hire, music production, ...

The user may want to develop their marketing plan – through the website this can be done providing real time solutions – from production to media selection, noting the position and size, with frequency discounts accounted for.

So the text and web offering is a real life solution, giving theory the examples you will find to be an essential tool.

Enjoy – and continue to place your case studies online to be involved in the helping others to learn – www.theadcompany.com.au
Sincerely,
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Tony Clemenger

Managing Director

The Ad Company Pty Ltd

1800 176 832

business@theadcompany.com.au   www.theadcompany.com.au

388 spencer street west melbourne 3003
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